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Humanize Your AI Copy is an ebook about the editorial work
that turns an AlI-assisted draft into writing that sounds
intentional. It looks at why generated text can feel generic
and how a writer can improve tone, clarity and personality
without abandoning the speed of an initial draft. The subject
1s better communication, not disquising authorship or making
promises about detection tools.

The book connects preparation and revision. Before drafting,
it considers the context and style an AI tool receives. After
drafting, it examines choices such as rhythm, concrete detail,
opinions and emotional emphasis. That gives you a way to
improve the writing itself rather than replacing a few words
and assuming the result now reflects your brand.

What you will learn

- Recognize generic language: Notice why AI-assisted
writing can settle into average phrasing and identify
the passages that need a clearer point or more
individual perspective.

 Prepare useful style context: Give a drafting tool
relevant guidance about the voice and situation before
expecting it to produce writing that fits.

- Edit tone deliberately: Review whether the 1language
matches the audience, purpose and relationship rather
than treating a friendly-sounding answer as
automatically appropriate.

 Improve pace and rhythm: Consider how sentence choices
and the movement between ideas affect readability and
whether the copy feels natural when read aloud.

- Add meaningful specificity: Use relevant detail,
perspective and examples to make a message more grounded
instead of relying on vague enthusiasm or decorative
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language.

=« Build an editing routine: Combine AI assistance with a
consistent human review process so improvements become
part of the workflow rather than a last-minute rescue.

Who this ebook is for

This ebook is for business owners, marketers, content creators
and writers who use AI to assist with drafting. It is
particularly relevant when the first version is serviceable
but does not sound like you, explain an idea clearly or
connect with its intended readers. It can also help a team
discuss what a consistent voice should look like in practice.

Put the ideas into practice

Choose a short draft and decide what it should help the reader
understand or do. Mark language that is vague, repetitive or
out of character, then revise one aspect at a time. Read the
result aloud and check that any added details are accurate and
appropriate to publish. Keep useful style examples for future
work, but continue reviewing each draft on its own merits. The
goal 1is clearer, more authentic communication, not a
guaranteed marketing outcome.
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