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Landing  Page  Persuasion  combines  its  main  ebook  with  the
retained  workbook,  checklist,  guide,  prompt  pack  and
toolstack. The collection examines how a landing page can
communicate an offer, establish credibility and make a next
step easier to understand. It gives you several ways to move
between learning the principles and reviewing the choices on a
real page.

The main book focuses on headlines, body copy, calls to action
and the psychology behind persuasive communication. It also
considers structure, testing and refinement. The emphasis is
on understanding the relationship between audience needs and
page content, rather than assuming that a particular phrase or
button treatment guarantees more sales.

What you will learn
Give the headline a clear job: Consider what a visitor
needs to understand first and how an opening message can
connect the offer with a relevant need without becoming
misleading.
Make  the  next  step  understandable:  Explore  calls  to
action as part of the wider page experience, including
the information a person needs before deciding whether
to respond.
Build trust through the content: Think about how useful
explanations,  relatable  storytelling  and  supportable
evidence can make a page more credible than a sequence
of promotional claims.
Review  and  refine  the  structure:  Use  the  book's
discussion  of  testing  and  optimization  to  question
assumptions about how visitors read a page and where the
message may become unclear.
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Included in this collection
Landing Page Persuasion – Ebook (1 PDF).
Landing Page Persuasion – Checklist (1 PDF).
Landing Page Persuasion – Guide (1 PDF).
Landing Page Persuasion – Prompts (1 PDF).
Landing Page Persuasion – Toolstack (1 PDF).
Landing Page Persuasion – Workbook (1 PDF).

Who this collection is for
This collection is intended for marketers, business owners,
copywriters and content creators who plan or review landing
pages. It can suit a new campaign or a page that receives
attention  without  producing  the  response  you  expected.  It
offers communication and review principles, not a substitute
for understanding your actual audience or the conditions of
your offer.

Put the ideas into practice
Select one landing page and describe the audience, offer and
desired action in plain language. Review whether the headline,
supporting information and call to action communicate those
points consistently. Use the workbook and reference materials
to organize possible revisions. Test changes thoughtfully and
record  what  you  observe;  traffic  quality,  pricing,
implementation  and  other  factors  can  influence  results
alongside the copy.

Collection details
Format: PDF collection. Across all 6 retained PDFs: 96 total
pages  and  13,529  written  words.  Counts  include  covers,
contents and repeated page text.

Download availability: After payment, download the complete
ZIP package or any of the 6 included PDFs separately.


