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The Marketing Plan Simplified collection brings together the
main ebook and its companion resources. Use the ebook for the
core ideas, then explore the other included formats to apply,
review or revisit the topic. This family package includes all
the learning resources listed below, not just the main book.

About the main ebook

Marketing Plan Simplified is an ebook about giving your
marketing a clear direction before adding more channels,
campaigns or content. It brings audience research, brand
positioning and practical goal setting into one planning
process. If your marketing feels 1like a collection of
disconnected tasks, the book offers a way to connect those
activities to the people you want to reach and the results you
need to understand.

The focus is a useful plan that can evolve with your business,
rather than a document that is written once and forgotten. The
guide links your value proposition and brand voice with
customer relationships, channel objectives and measurement. It
encourages you to review what is happening and adjust your
approach instead of assuming that one campaign or platform
will work indefinitely.

What you will learn about marketing
planning

- Define your audience: Identify the customers you want to
serve and use their needs to guide your marketing
priorities.

= Clarify your positioning: Connect your distinctive value
with a brand voice that makes sense to prospective
customers.
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»Set useful goals: Explore specific, measurable,
achievable, relevant and time-bound objectives for
individual marketing channels.

- Map customer touchpoints: Consider how people discover
your business, evaluate your offer and experience
ongoing communication.

= Review meaningful results: Use marketing measurements to
question assumptions and identify where an approach
needs attention.

- Keep improving the plan: Adapt your choices as customer
feedback, business priorities and marketing conditions
change.

Who this ebook is for

This ebook is intended for small-business owners, early-stage
founders and entrepreneurs who want a more coherent approach
to marketing. It is particularly relevant if you are choosing
between several channels, struggling to explain your value or
finding it difficult to connect daily marketing work with
business goals. It can also help an established business
revisit a plan that no longer reflects its customers or
priorities.

Build a plan you can review and use

Read with one business, offer and customer group in mind.
Write down what you currently believe about that audience,
then compare those assumptions with the guide's planning
themes. Select a manageable set of goals and decide what
information would help you review them. Return to the plan
after real customer interactions. The aim is better-informed
marketing decisions, not a guarantee of growth from completing
a planning exercise.



Included in this collection

- Marketing Plan Simplified - Ebook: Ebook; 1 PDF; 49

pages.

= Marketing Plan Simplified — Checklist: Checklist; 1 PDF;
5 pages.

= Marketing Plan Simplified - Guide: Guide; 1 PDF; 21
pages.

- Marketing Plan Simplified — Prompts: Prompt Pack; 1 PDF;
8 pages.

= Marketing Plan Simplified — Toolstack: Toolstack; 1 PDF;
9 pages.

- Marketing Plan Simplified — Workbook: Workbook; 1 PDF;
17 pages.

Collection details

Total written resources: 109 pages and 13,321 words across 6
PDFs. These totals cover all included written files, including
companion materials and any supplied setup instructions.

Download availability: After payment, download the complete
ZIP package or any of the 6 included PDFs separately.



