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First-Time Entrepreneur Launchpad is an ebook for moving from
thinking about a business to taking practical steps toward a
first offer. It addresses a familiar obstacle for new
founders: researching, refining and waiting for the perfect
idea without learning from real buyers. The guide focuses on
choosing a viable starting point and making progress without
assuming a large budget or an immediate leap away from your
current job.

The book presents a 90-day launch approach, covering idea
selection, validation, a lean offer, pricing and finding
initial customers. That timeframe is a planning framework, not
a promise of sales. The emphasis 1is on manageable action and
market feedback rather than building an elaborate business
before discovering whether anyone wants the offer.

What you will learn about launching a
first business

= Choose one idea to pursue: Move beyond comparing
possibilities and identify a starting point you can
investigate.

= Look for meaningful validation: Distinguish useful buyer
feedback from encouraging comments that do not
demonstrate demand.
- Design a lean offer: Consider a simpler starting version
instead of adding features before learning what matters.
= Approach initial pricing: Explore basic pricing
decisions as part of preparing an offer for customers.

= Find early customers: Consider low-cost launch
approaches without assuming a large audience or
advertising budget.
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 Build momentum through action: Connect small, repeated
steps with a more focused launch process.

Who this ebook is for

This guide is intended for first-time entrepreneurs, aspiring
solopreneurs and people who have spent more time planning a
business than testing one. It is relevant when you need a
clearer starting sequence, want to limit unnecessary spending
or are trying to fit early business activity around existing
commitments. It does not replace the market evidence your own
offer will need.

Use the launch approach realistically

Pick a specific idea and use the book’s themes to identify
your next test, offer decision or customer conversation.
Review what those actions teach you before expanding the plan.
Treat the 90-day approach as a way to organize effort and
learning; your circumstances, product and market will
determine the pace and results of an actual launch.
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