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A planning framework for choosing paid-ad audiences, creative,

platforms, and ways to evaluate campaigns.

Inside this guide

= Set a campaign objective and define whom it is intended
to reach.

= Plan creative messages and compare suitable advertising
channels.

= Monitor results and identify opportunities for careful
optimization.

Who it may help

For business owners and marketers preparing or refining paid
digital advertising.

Putting the ideas to work

Use the material to organize a testable plan, track relevant
measures, and make changes based on observed performance.

The ideas are starting points rather than one-size-fits-all
instructions. Adapt them to your goals, circumstances, and
available resources.
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